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THE FUTURE OF MOBILE MONETIZATION

Today, mobile gaming has matured beyond the one-price structure of the past. Mobile is now the most profitable gaming platform
and as a result, it has driven and continues driving innovation in games monetization. Mobile game developers now have more
monetization options ever before.

Mobile game monetization has changed dramatically since the creation of the App Store just over a decade ago. In the beginning,
mobile game developers followed console and desktop gaming monetization by charging a one-time price (also called premium
pricing), usually around $5-10, for a shorter and less graphically impressive experience than console and PC games at the time.
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When it comes to providing great experis nce 0 these new 1nter actions, the role of the network is evolving, and
in turn, our work is evolving with it. There are many people working hard with domain experts and industry leaders
to realize not only what it means to build these networks alongside developing technologies, but to understand what
it means to provide a truly great experience for end users and developers.
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